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HR 
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WINDOW DRESSING AND 
<Q STORE ADVERTISING. 








OOKING at it from any pos- 
sible point of view, the 
merchant who would travel 
in a stage coach to-day in- 
stead of a limited express 
railroad train, would not be 
further behind the times in 
business methods than the 
man who sits down without 
any attempt at advertising 
his business and expects the 
busy and rapid moving, 

hustling world to bother itself partic- 
ularly in hunting him up in order to 
be able to do business with him. 

- 


Strange to relate there are such men 
and many of them in the cigar busi- 
ness, too. They will persist in wasting 
their time and opportunities and 
mourn over poor business, while they 
have practically within arm’s reach 
one of the best and most effective ad- 
vertising mediums in. existence, and 
which costs them practically nothing 
but a few minutes’ time and a little 
thought. 

Rg 

The man who says he hasn’t the 
time necessary to look after his own 
interests is the one who can generally 


be found reading a newspaper or 
swapping stories with a few hangers- 
on. Is he lazy? We hope not, but if 
so there is little or no help for him, 
for a lazy man, for some unaccount- 
able and unknown reason, seems to 
prefer to sit around, simply kill time 
and let his business go to the d— dogs 
rather than to go to work in an earnest 
manner even if fully convinced that 
he could make money and lay away a 
comfortable fortune. 

x 


Why it is that a cigarman will al- 
low his window to go to seed, as it 
were, when if properly dressed and 
cared for it will prove an advertise- 
ment that will pull people into his store 
for the purpose of purchasing goods, 
is an exceedingly hard question to an- 
swer. There’s the window and all it 
needs is a little work (how that little 
word scares some folks) to keep it 
clean and display a choice stock—the 
best you have is none too good for the 
window display. 


The show window in the average 
cigar store does not receive the time 
and attention rightfully due to it. It 
should be changed at least once a 
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week, at which time the window glass 
should be thoroughly and carefully 
cleaned inside and out. The outside of 
the window glass should always be 
cleaned after a rain—otherwise the 
streaked lines of dirt or mud will de- 
tract from the handsomest and most 
striking window display that was ever 
conceived and carried out. 
. x 


Cleanliness is always the first and 
most important essential to a well reg- 
ulated cigar establishment. Some men 
of course don’t mind a thing like a lit- 
tle dirt—but the upper class of 
smokers who buy the higher grades of 
cigars and tobacco’are just the ones 
who do mind dirt, and a dirty, unclean 
or slovenly window and store will 
drive that class to the cigarman who 
has the neat, clean and up-to-date 
store, and is untiring in his constant 
efforts to keep his place in a state of 
newness, which is so desirable. 

R 

“Something must be done with our 
stove,” remarked the lady of the 
house. “It smokes dreadfully, and it 
smokes a pipe at that.” 

y 

Every man is particular and likes to 
have a meal served “just so,” and so it 
is with their cigars. They would not 
dine at a restaurant a second time 
where they were served by an untidy 
waiter with soiled linen. Following 
this simile or illustration it is well to 
make it a positive and unvarying rule 
that your clerks must be neatly at- 
tired, clean shaven and always wear 
clean linen. Also look well to the 
hands—they must be scrupulously 
clean, while the fingernails should not 
be in half mourning. 

© 


The cigarman himself should set the 
example in all these matters, keeping 
in mind the fact that in order to secure 
his share of the best trade, it is neces- 
sary that every detail of cleanliness 
should be well looked after, Courtesy 
follows a close second—it costs noth- 
ing, but it is.all powerful and-has been 


known to accomplish results that were 
otherwise unattainable and unpurchas- 
able. Sugar attracts more flies than 
vinegar. 

7 


“Don't forget the value of a neat 
show card in the window display. It 
is a salesman whose voice reaches out 
into the street and catches the eye, is 
hstened to attentively, interests the 
smoker and makes many sales that 
would otherwise not find their way 
into your store. “Get a reputation” 
for having attactive window displays, 
with special features, striking 
and catchy show cards—and smokers 
will always look out for your store 
when in the neighborhood to see 
what’s new and what your latest nov- 
elty is to advertise your business. 


Here is an idea for a show card that 
may not set the world on fire, but it is 
to be hoped that it will be successful 
in burning up a few thousand of your 
cigars. Try it! It costs nothing—or 
so near there is nothing in it—and as 
there is so much smoke in the idea 


that it is sure to attract smokers. Why 
not? 





SMOKERS 
SMOKE UP! 


SMOKERS SMOKE 
GooD 


SMOKES 
WHEN THEY BUY THEIR 
SMOKES 
HERE 


SMOKE ? 














The effect may be further improved 
upon by attaching smoke-colored cot- 
ton around the entire card, and pick- 
ing it out loosely so as to give the ap- 
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pearance of smoke as much as possible. 
The more you think of it, the more will 
you see in the above. 

® 


One of the neatest and most attrac- 
tive folders advertising cigars and a 
cigar store, came to our desk recently 
—it was well gotten up and the idea 
carried out in good shape, being 
printed on a diagonal piece of coated 
white paper, which was pasted to a 


Smoking Room has been equipped, 
which will offer a convenient meeting 
place for travelers or others to rest . 
and enjoy a luxurious smoke and the 
perusal of the daily papers and current 
magazines.” Joseph B. Wells is the 
wideawake proprietor of his cigar 
store, which is located at 14 Pattom 
Ave., Asheville, N, C.- He has “The 
Cigar Store Club” idea as urged in 
these columns, and it is 2 foregone 


AN EFFECTIVE CENTRE PIECE. 


cover of brilliant green antique. Some 
of the salient points contained in the 
folder were: 

“Tastes in cigars, tobacco and cigar- 
ettes are as various as tastes in viands. 
The discriminating purveyor to the 
public taste in these luxuries is assured 
of the patronage of appreciative con- 
sumers. A very careful selection has 
been made in the purchase of our 
stock, and whatever the brand the con- 
sumer is assured of the best possible 
value to be obtained. A. Reading and 


conclusion that it will prove im- 
mensely popular and successful. 
« 


Redd—“He took several good-sized 
sticks and beat his wife.” Green—“I 
cannot believe he could be guilty of 
such cruelty.” .Redd—‘“Cruelty? 
There wasn’t any cruelty about it. 
They were playing a game of golf to- 
oe a 


Another suggestion that can be 
made use of in pushing almost any 
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brand of cigars—either 10-cent or 5- 
cent goods—may read something as 
follows : 





THESE ARE 
10-CENTERS 


Because they ’re worth it. 
A trial convinces. 











The centre part of window at least 
should be tastefully dressed with this 
special brand, while one of the cigars 
may be attached to the card with a 
black thread at either end of it. 

¥ 


Many people are on the constant 
outlook for something for nothing, and 
therefore a bold buletin announcing 
cigars free will undoubtedly attract 
some little attention and create talk, 
and getting people to talk about you is 
exactly what you want—because it is 
cheap advertising and good advertis- 
ing, and it’s free. 





A 5-CENT CIGAR 


FREE 


Every time you buy 








for 25 cents. 





Tie five cigars of the brand adver- 
tised in the space on cards as shown. 
You can give one with every five sold, 
making six for a quarter, and still be 
even with the game. 
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“Husband—“Yes, dear, you look 
nice in that dress ; but it cost me a heap 
of money.” Wife—‘Freddie, dear, 
what do I care for money when it is a 
question of pleasing you ?”—Arkansaw 
Thomas Cat. 

. 


Joe Graziano has a handsome cigar 
store at 114 Perry St., Trenton, N. J., 
and being a strong advocate of the ef- 
ficacy of effective advertising, he has 
contracted the show card habit with 
considerable profit to himself and also 
to his many customers. One of Mr. 
Graziano’s latest efforts reads as fol- 
lows: 





The First Cigar 
Sold to you 
Is not the last. 


Our competitors 
Don’t know why. 


Try one and you will. 











» 

Many other criticisms and com- 
ments on schemes received are neces- 
sarily crowded out of this issue for 
want of space. Let us hear from you 
with your. ideas and suggestions, for 
which there will always be plenty of 
room in THE SMOKER’S MAGAZINE. 


“So you’ve traveled in the south of 
Europe?” said the young woman. 
“Yes,” answered Derringer Dan. “Did 
you see Monte Carlo?” “No. I asked 
fur ’im, but he didn’t show up. And 
what’s more, there wasn’t a game of 
monte in the whole place. I don’t be- 
lieve there is any such person.”— 
Washington Star. 


Self protection is the first law of 
nature—Register your cigar titles. 





THE CIGAR STORE MAGAZINE. 107 


An Episode. 
There was a man who made cigars 
In Omaha, Nebraska; 
But he was fooled to beat the cars 
By a maid from cold Alaska. 


She stood before his store one day 
And threw him kisses many ; 
Such ardent wooing made him gay 

And he threw some, but when he 


Saw her rush up to his Indian bold 
And throw her arms around him, 

He fainted, sadly dazed, and cold, 
And that’s the way they found him. 


The Status of the Trust. 


HE career of the Trust is now 

demonstrating the principle that 

a business concern must adapt it- 

self to new conditions, adopting new 

lines of activity and abandoning old 
ones as profit invites. 

In years gone by an increasing mar- 


ket for cigarettes easily enabled the 
Trust to pay handsome dividends, and 
also to make the water that was added 
to that capital yield golden dollars. In 
“90 2,500,000,000 cigarettes were sold 
in the United States ; in ’91 over three 
billion were sold, and so the consump- 
tion increased until ’96, when 4,967,- 
444,000 were sold. Since then the con- 
sumption has steadily declined—the 
99 output being but 75 per cent. of 
’96’s sales. The Trust has therefore 
experienced a decrease in cigarette 
profits, and is confronted with the 
prospect of still further decrease. 

The diminished consumption of 
cigarettes, in spite of the increased 
population of the country, is worth 
consideration. Hand-rolled cigarettes, 
stogies and cheroots have lately sup- 
plied the demand of smokers who used 
to buy the manufactured cigarette. But 
probably the root of the whole matter 
is the perception on the part of a large 
number who have hitherto tacitly or 
otherwise defended the cigarette, that 
cigarette smoking is actually injurious. 
The cigarette is now assailed from all 


sides. “Keep your pipes and cigars 
and enjoy them, but throw away your 
cigarettes,” says the business man of 
to-day to his employees. It is claimed 
by observing business men, who them- 
selves are large consumers of cigars, 
that when cigarette smokers are com- 
pared with non-cigarette smokers, 
other things being equal, the former 
are less energetic, less reliable, less ef- 
fective ; in other words, that those not 
addicted to the habit have clearer 
brains and steadier nerves. One of a 
business man’s first principles is to get 
as much for his money as he can; the 
result is that he is down on cigarette 
smokers. Corporation after corpora- 
tion has made this discrimination, and 
the list is steadily increasing. 

It is not the purpose of this article to 
discuss the theory of the effect of cigar- 
ette smoking on the human system. 
We shall attempt neither to affirm nor 
deny the allegation of employers. We 
are concerned with the fact that they 
entertain this opinion and with the re- 
sults. 

Societies are being formed to agi- 
tate against the use of cigarettes ; bills 
to restrict and prohibit its manufacture 
and sale are being introduced and 
passed by legislatures all over the 
country ; all sorts of evils are being at- 
tributed by newspapers to cigarette 
smoking; there is a veritable anti- 
cigarette wave sweeping over the coun- 
try, and the ground floors of the 
Trust’s factories are already flooded. 

Discounting various insincere and 
mercenary elements of this agitation, 
there is a residue of sincerity and de- 
termination which for a long time will 
have a grave effect on the manufacture 
and sale of cigarettes. 

Nor are prospects in other branches 
of the Trust’s business quite so rosy 
as they have been in days gone by. In 
the manufacture of plug tobacco it will 
soon have to confront again the pow- 
erful competition of the Doerhoefer 
Bros., of Louisville. Their former big 
plant was bought out by the Trust sev- 
eral years ago, and the already wealthy 
brothers were given responsible and 
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high-salaried positions. They have re- 
cently been removed, and, in response 
to requests from their old customers 
throughout the country, they will soon 
have a $2,000,000 plant in operation at 
Louisville. There is no question that 
these gentlemen, with other independ- 
ent factories, can make things pretty 
warm for the Trust in the plug tobacco 
field. 

If the Trust is not hard hit, it is on 
its guard. The attention given to more 
promising fields is due not so much to 
enterprise as to necessity. The invasion 
of the cigar field by the Trust has al- 
ready been commented on by this 
magazine. 

The American Cigar Co. is merely 
another name for the Trust. It has 
acquired the plants of Powell, Smith 
& Co., several other large factories in 
New York and vicinity, and a number 
of important plants in New Jersey, 
Pennsylvania, Maryland, Kentucky, 
Virginia, Ohio and Louisiana, and 
bounds into national scope at once. 

At Binghamton, N. Y., a factory that 
will eventually employ 5,000 hands is 
being equipped with machinery manu- 
factured by the American Machinery 
Co., another $10,000,000 arm of the 
Trust. The American Machinery Co. 
claim to have some mysterious inven- 
tions that will reduce the cost of mak- 
ing high grade cigars more than half. 
It is improbable that they have any ma- 
chines that will turn out first-class 
cigars at all. And in the absence of 
evidence to the contrary, it may be 
said that the improved machinery is for 
making cheroots and cheap cigars. 
The factory at Binghamton will be one 
of the largest, if not the largest, in the 
world. 

The output for the first year will be 
large. The capacity of their Louisville 
plant alone, formerly the Hummel- 
Vogt factory, will be increased to 100,- 
000,000 cigars annually. But that the 
company possesses any legitimate ad- 
vantages over the other large manufac- 
turers already in the field has not yet 
been demonstrated. ' 

The Trust will undoubtedly en- 


deavor to save in wages, Sooner or 
later it may resort to a policy of com- 
pelling the jobber and retailer to 
handle exclusively its own products, 
and in proportion as it succeeds in this 
policy, it will be able to reduce its ad- 
vertising and other expenses traceable 
directly to active competition. A recent 
instance of the company’s policy of co- 
ercion appears on another page. 

The large capital scares many, but 
even this is entirely inadequate to con- 
trol even 10 per cent. of the coun- 
try’s cigar business. As far as the 


small or local manufacturer is con- 
cerned, there is no danger of his ex- 
periencing in the near future any fall- 
ing off in his trade, and it is, indeed, an 
open question as to whether he will 
ever be so affected; certainly his posi- 
tion is for the main part impregnable. 


Another Fad. 


ISAPPROVE as one may of 
cigarette smoking on the part 
of gentlewomen, one cannot 

longer deny that it has invaded the 
old-time Puritan conventionalities of 
our households to some degree. It 
was first started by the American 
women, who crossed the sea annually 
and entered into the social life of for- 
eign cities for a few months every 
year. On their return to the United 
States they gradually introduced a 
custom they had adopted and become 
fond of. Year by year this custom 
has spread visibly, until, at this writ- 
ing, no one seems at all shocked at 
finding at every jeweler’s of note 
cigarette cases extravagantly and 
beautifully made for women’s use, and 
that they meet with a ready sale. One 
of the latest caprices is a white enam- 
eled case, gold-mounted, decorated 
with either mauve orchids or purple 
fleur-de-lis, executed to perfection. In 
the same velvet case is a small wax 
match safe to match. The price of 
both will vary according to the artistic 
value of the decorative work, from 
$50.to $100. Mounted in jewels, each 
case may range from $100 to $500. 
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A New England Cigar Store. 

E reproduce on this page a half- 
tone engraving of the cigar store 
of the enterprising tobacconist, 

M. Schlesinger, of Worcester, Mass. 
The store is located at 238 Front St., 
where it was established by Mr. 
Schlesinger 15 years ago. From a mod- 
est beginning, the business has grown 
to larger and more pretentious pro- 
portions—each year seeing some sub- 
stantial improvement. The store is a 
large one, being nearly a hundred feet 
deep and some 25 feet wide. On one 
side are cigars and tobacco, and on 
the other are pipes and miscellaneous 


‘es 


The poorer classes of Englishmen 
smoked their clay pipes and the 
wealthier their meerschaums or: cigars, 
and here and there an effeminate for- 
eigner might be seen in the street 
puffing at a cigarette. But no Eng- 
lishman had the knack of rolling up 
cigarettes, and despised such apologies 
for a good, honest smoke too much to 
deem it worth while to acquire the 
knack. 

“They were not unknown when our 
army went out to the Crimea, though 
nobody but foreigners made them or 
smoked them either in this country or 
America. When, however, our men 


INTERIOR VIEW OF M. SCHLESINGER’S CIGAR STORE, WORCESTER, MASS. 


smokers’ articles. Mr. Schlesinger, 
who is seen at the left in foreground, 
is a manufacturer and jobber as well 
as a big retailer. He is also whole- 
sale agent for many of the principal to- 
bacco companies of the country. 


Cigarettes in England. 


ANP: HER correspondent, writing 
on the marks that previous 

wars have left on English man- 
ners and customs, says: “Up to the 
time of the return of our soldiers from 
the Crimean war cigarette smoking 
in England was practically unknown. 


went out to co-operate with our allies 
the French against Russia, they caught 
the trick of cigarette rolling, and 
brought it home at the end of the 
war, and from the military officers’ 
messroom the fashion crept out among 
civilians, and has been growing ever 
since. It is computed that the annual 
consumption of cigarettes in this 
country cannot now be much less than 
eight billions.” 


The most successful cigarmen in the 
trade are subscribers to THE CIGAR 
StorE MaGaziIne. We ask why? 
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Some women are prone to the opin- 
ion that what they don’t know about 
men isn’t worth knowing. 

" 


And now a club-woman, Mrs. Lil- 
lian D. Blake, comes forward with the 
theory that men smoke because they 
haven’t any other way of diverting 
themselves at odd times. 

R 


Is no account to be taken of the 
beneficial stimulus—one might almost 
say food—supplied to the nervous sys- 
tem through the sensory organs of the 
nose and mouth, the pleasure of see- 
ing the smoke and keeping the fire 
alive and the lack of effort and thought 
with which the whole pleasant recrea- 
tion is obtained? 

om 


Mrs. Blake evidently has not viewed 


Lady Nicotine through rings of smoke, 
and shows the absurdity of her position 
by suggesting that men learn to em- 
broider and substitute that intricate 
effeminate occupation for smoking. 
“Have you your knitting with you, 
Bill?” It is to laugh—and it is to 
smoke. 
” 

We have received many opinions 
from our readers as to a man’s ability 
to smoke 70 cigars a day. We are get- 
ting these in shape for early publica- 
tion, and we ask you to kindly favor us 
with your experience as to the greatest 
number smoked per diem by any one of 
your acquaintances. The opinions 
vary. What is yours? 

» 


Our J. B. Schwenck is at present 
hustling in Pittsburg, and, judging by 
the smoke which arises from that city, 
it would appear that there was “some- 
thing doing.” His reports prove it, 
and show conclusively that Pittsburg- 
ers are up to snuff as well as makers of 
good stogies. Joe’s a good fellow—he 
has a good proposition—give him a 
good dollar and we'll all be happy. 

R 


Commencing with the April issue, 
which marks the beginning of our 
third year of usefulness, this publica- 
tion will be known as THE SMOKER’S 
MAGAZINE. 
; 4 


This change has been decided on 
only as the result of much careful de- 
liberation. We shall continue to look 
after the best interests of the cigarman, 
and shall have increased facilities for 
giving him more news and valuable 
pointers on trade and management. 

R 


THe Cicar StorE MAGAZINE is 
found in a conspicuous place in thou- 
sands of cigar stores throughout the 
country—it never fails to interest 
smokers, and is immensely popular 
with them. Our policy is expansive, 
and we shall soon give our readers an 
enlarged and greatly-improved maga- 
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zine, devoted to smoking as a fine art, 
which will not only be instructive, but 
intensely interesting. Any sugges- 
tions will be thankfully received and 
fully considered. 

ca 


The only change in the cover of the 
magazine will be the substitution of 
the word SMoKEr’s for CIGAR STORE. 
The much-admired cover design, in 
imitation of the appearance of a cigar- 
box, will be retained. The cigarman 
will recognize his old friend at once, 
while the smoker will gain a new one. 

~ 


Not content with appropriating and 
rewriting innumerable ideas, sugges- 
tions, etc., that have appeared in our 
columns for the past year or more, one 
of our esteemed contemporaries is now 
shopping around and trying to se- 
cure our premiums of gummed labels 
and sign markers. We will furnish 
either to them at less cost than they can 
obtain them from elsewhere—cash to 
accompany all orders. 

" 


Are your cigar titles and tobacco 
brands registered? They should be for 
your own protection. Send us your 
brands and have them registered—it is 
common sense insurance against loss 
and annoying complications. Our 
charge for registering a title is $1.00. 
This will be returned, less 25c. for 
search, in case the title has been pre- 
viously registered. 

Our facilities are equaled by few 
and excelled by none. 

A remittance of $1 is to accompany 
all registrations. For your own pro- 
tection send yours to-day. 


The Continental Tobacco Co. has 
taken another “chew.” We refer to the 
absorption of the Wellman-Dwire 
Co.’s plant at St. Louis, Mo. 

. 


Get a cigar name or title of your own 
and have it registered. Don’t use a 
brand name belonging to some other 
maker, and thus advertise his goods. 


Itt 


Register your titles. It means con- 


siderable to you personally. 
® 


Subscribers should notify us 
promptly when they change their ad- 
dress, that same may be changed on 
the mailing list, and the magazine be 
delivered safely. Please advise when 
magazine does not reach you regularly. 


Queries Answered Department. 


UERIES will be answered in this 
department for our readers, 
whether they are subscribers or 

not, and we desire all to bear in mind 
that this service is entirely free of 
charge. Make as liberal use of this 
privilege as you wish. All communi- 
cations will have prompt attention, and 
answers will be forwarded by mail 
when a two-cent stamp is sent for that 
purpose. Tell us what you wish to 
know and address your letter to: 











A. M.—An article on the War Rev- 
enue Tax Reduction appears in an- 
other column of this issue, which an- 
swers your question quite fully. 

F. S. W.—Replying to your recent 
favor, we beg to advise you that Elias 
Rahler, of Reading, Pa., is proprietor 
of Cigar Factory No. 1500, Ist Dist. of 
Pennsylvania; and (2) J. J. Schaffer, 
of Dayton, Ohio, is proprietor of Cigar 
Factory No. 484, 1st Dist. of Ohio. 

Wm. S. D.—We have mailed you a 
marked copy of our September, 1900, 
issue, which we believe will put you in 
possession of all the information you 
may wish on the subject mentioned. 
Any further queries will be cheerfully 
answered. 

M. G.—Relative to manufacturers 
of cigarette boxes, you are referred to 
Stecher Lithograph Co., Rochester, N. 
Y.; National Folding & Paper Box Co., 
and Munson & Co., both of New Ha- 
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ven, Conn. Please mention this Maga- 
zine in corresponding with them. 


T. S.—The Geo. W. Childs cigar is 
manufactured by Harburger, Homan 
& Co., 80th St. and Ave. A, New 
York. 

G. M. W.—Cigar Factory No. 378, 
3d Dist. of New York, is owned and 
operated by D. Sissman, 127 East 
125th St. Please mention this Maga- 
zine when writing. 

G. B. B—Yes; we register cigar 
titles and tobacco brands, and guaran- 
tee superior service in every particular. 
Our charge is $1, and in case title has 
already been registered, we refund 
75c., retaining 25c. for the search. Re- 
mittance is to accompany all entries. 


A Hustler Wanted. 


We want a hustling representative 
in every city and town in the country 
to secure subscriptions to THE CIGAR 
StorE MAGAZINE at $1.25 a year with 
premium Sign Marker, or $1 with 
1,000 Stickers, as illustrated on an- 
other page. Will have another valu- 
able premium to catch smokers short- 
ly. Leisure moments may be turned 
into ready money with this easy and 
profitable employment. No argument 
necessary, as the Magazine and Premi- 
ums do the talking. Write at once for 
liberal terms and particulars, giving 
references. 


Some one complimented Abraham 
Lincoln on having no vices, neither 
drinking nor smoking. 

“That is a doubtful compliment,” an- 
swered Lincoln. “I remember once be- 
ing outside a stage in Illinois, and a 
man sitting next to me offered me a 
cigar. I told him I had no vices. He 
said nothing, but smoked for some time 
and then grunted out: 

“*Tt’s my experience that folks who 
have no vices have few virtttes.” ’ 


A clean, square, profitable business 
proposition—Tue Cicar Store Mac- 
AZINE; $1 a year, with 1000 Stickers. 


What Others Say. 


Wicuita, Kan. 
Tue Cicar Store MaGAZzIne: 

Recewed the Sign Marker, and I am 
well pleased with it. Your Magazine 
cannot be excelled. It is one of the 
brightest and newsiest periodicals in 
the country, and no cigar dealer should 
be without it. 

Yours respectfully, 
J. Harry HAzecton. 
. 
New York, N. Y. 
THE CiGAR SToRE MAGAZINE: 

Your valuable Magazine has im- 
proved wonderfully, and in regard to 
Trade News, Interesting Reading mat- 
ter and IIilustrations, it is superior to 
any Trade Paper published. 

Very truly yours, 
J. BLANKENSTEIN. 
" 
GuNnNnNIson, Col. 
Tue Cigar StorE MAGAZINE: 

Sign marker is just the thing and 
very useful—the same as your Maga- 
sine. Yours truly, 

L. WEINBERGER. 
- 
HoryokeE, Mass. 
Tue Cicar StorE MAGAZINE: 

Enclosed find $1.25 for another 
year’s subscription with Sign Marker. 
I will not be without the Magazine 
while I remain in business. 

Yours respectfully, : 
TuHos. J. ANDERSON. 
x 
AsHEVILLE, N. C. 
Tue CiGar STorE MAGAZINE: 

Enclosed find One Dollar for your 
Magazine, with best wishes for your 
SUCCESS. . Yours truly, 

Joseru B. WELLS. 


“Early to bed and early to rise may 
be a very good rule,” says the Mana- 
yunk Philosopher; “but at the same 
time it’s the early worm that is gobbled 
up by the bird.”—Philadelphia Record. 
—That worm was out all night, and is 
therefore the late worm. 
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Stones in Cigarettes. 


MOKERS of Mexican, or what 
many suppose to be Cuban, cigar- 
ettes, have undoubtedly discover- 

ed in them a small pebble or piece of 
dirt, and wondered how it got there, 
and when mentioned, heard that it was 
caught up by the leaf in its growth. 

Many have been the curious reasons 

given as an answer, but the truth is 
the cigarette was made in some of the 
Mexican prisons. Each day every con- 
vict receives a package of tobacco and 
cigarette paper, which is weighed to a 
grain, and sent to his day’s task. Each 
night his product is closely weighed 
and if the weights of night and morn- 
ing do not agree he is severely repri- 
manded. Now, while the government 
allows the convict a few cigarettes a 
day, still not enough to his way of 
thinking, he holds out for himself a 
little tobacco, which he weighs against 
minute pebbles, one of which he rolls 
here and there in his lot and trusts to 
luck in having them drop off with. the 
ashes. 


’ The Sportsmen’s Show. 

ANY lovers of the woods and na- 
ture generally will rejoice to 
learn that the annual Sports- 

men’s Show will be held at Madison 


Square Garden, New York, from 
March 2d to 16th. The Garden will 
take on the appearance of the forest, 
and, with the crystal lake and tribe of 


Indians camped on its shore, and giant ~ 


mountains in the backgrotind, it will 
delight the thousands suré to be in at- 
tendance each day and evening. “The 
lake-will be stocked with’ 1,500 live 
trout, but you needn’t bring your tackle 
‘as they’re out of season. The exhibi- 


tion of live game, it is said, will surpass - 


any previous year. 


“T am told your wife would rather 
cook than eat.”” The other man glanced 
nervously. over: his. shoulder. 
were alone. 
he replied in.a hoarse whisper. 


el, Quo Vadis, 
‘Dremo, Marcus Daly, The Full Din- 


They |. 
“What she cooks, yes,” . 


Red Register Bureau. 


E desire to notify the trade that we have un- 
surpassed facilities for Registering Trade- 
Marks for Cigars, gp Tobacco, etc., 

and guarantee efficient and superior service in 
every particular. 
Fee for Registration, including Sealed Cer- 
tificate 1.00 
Fee for Search, resulting in rejection ~ 
A remittance of One Do tar is to accompany all 
applications for Registration, to insure immediate 
entry. 
Address all communications to 


RED REGISTER BUREAU, 


Tue Crcar Store Macazine Co., Times BuILpINa, 
New York. 


NaTuRAL Bioom. No. 17,257. Reg- 
istered February 4, 1901, for 
Cigars. Harry Blum, New York. 

HAZELDEAN. No. 17,258. Registered 
February 8, 1go1, for Cigars, 
Cigarettes and Tobacco. J. War- 
shauer, New York. 

La’ MapriteNnaA. No. 17,259. Reg- 
istered February 19, 1901, for 
Tobacco. S.. M. Nahon, New 
York. © 

TITLES REJECTED. 
Colombo, Palisade, Arizona, Cuban- 
ette, Mamie Taylor, Silver Queen, 

Oneita, Ruler, Record Breaker, Muri- 

Angola, Sonoma, 


ner Pail, San Toy, Prudential, Flora- 
dora,’ Betina, ‘King Edward VII., 
King Edward, Purch, King of Kings, 


‘Carrie Nation, Wooden Indian. 


De man who takes t’ings easy’ soon 
begins toe: take uddah: t’ings easy.— 
Arkarisaw Thomas Cat. 


“You may believe that a man’s. sin- 
cere when he- gives you advice, if he 


- gives you a roc, cigar with it. 


Fools are made out of all kinds ‘of 
cloth ; but the-lining is always the same ; 


cheap.—Atchison Globe. . en 


When a man has his. picture taken 
with a cigar between his fingers, it 


:. does not indicate that it isa good cigar. 


—Arkansaw Thomas Cat... . 


One: dollar invested in THE Crcar 


STORE MaGAZzINneE will pay any intelli- 


gent cigarman a hundredfold. | 
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Miscellaneous Musings. 

SA LEMLEIN now has entire 
charge of the New York City 
trade of the Eduardo H. ‘Gato 

Cigar Co., of Key West, Havana and 
New York. A very large volume of 
business passes through Mr. Lemlein’s 
hands, which is constantly being in- 
creased by his untiring efforts. 

About one million plug tobacco tags 
were missed from the St. Louis factory 
of the Continental Tobacco Co. re- 
cently. Each tag was worth half a 
cent in trade. Detectives stopped the 
leak. 

The Spanish and Cuban custom of 
music in cigar and tobacco factories is 
being introduced in this country. The 
labor agitators say it is a shrewd move 
on the part of employers to get more 
work out of already overworked hands. 
However, in itself it is a pleasing cus- 
tom, and if it causes the workers to 
turn out more work it also lessens 
their fatigue. 

Tennessee dealers have quite gen- 
erally returned their stock of cigar- 
ettes to the American Co: as a result of 
recent cigarette legislation. 

As an experiment a Minnesota far- 
mer planted four acres to tobacco last 
season. He succeeded in raising 5,000 
pounds, which sold for 1oc. a pound. 

The New York offices of Charles 
The Great Factory are now located at 
130 Water St., corner of Pine St., 
where Salvador Rodriguez has ar- 
ranged much finer quarters and has 
increased facilities and ample room for 
handling an increased business. The 
shipping department opens on Pine 

t. 


It is said that The Kairo Co., recent- 
ly incorporated in New Jersey, pro- 
poses to compete with the American 
Co. in the manufacture of cigarettes 
and cigars. J. Gerken, W. F. Henne- 
ken, S. Mayers, B. Moore and 
J. O'Donnell, of New York, are the in- 
corporators. 

D. M. Baum is doing effective work 
with The Hilson Co., New York, as 
manager of their city department. 


The Union and Peace Society of 
New York, about 60 per cent. of whose 
members are cigarmen, is to have a 
musical and vaudeville entertainment 
on the 16th, in aid of its benevolent 
fund. A. J. Benain is president of the 
society. 

Geo. L. Storm & Co. is now a New 
York corporation, with a capital of 
$400,000. The charter permits the 
company to make cigars, cigarettes, to- 
bacco, pipes and other smokers’ ar- 
ticles, deal in leaf tobacco, etc., and es- 
tablish agencies for such business. The 
directors are Geo. L. Storm, of New 
York, and J. C. Harrington, and S. O. 
Barnett, of Brooklyn. 

The Monarch Tobacco Co. has been 
incorporated at Louisville, Ky.—B. 
Doerhoefer, J. Doerhoefer, M. Doer- 
hoefer, E. Coggershall, C. W. Depaw 
and J. T.O’Neil. The company’s plant 
will be in operation shortly, and will 
employ about 5,000 hands in the manu- 
facture of plug tobacco on an enor- 
mouse scale, and it is said in direct op- 
position to the Continental. 

Tampa shipped 8,695,000 cigars dur- 
ing January last, being an increase of 
2,455,000 over same month of 1900. 

The Cosmopolitan Tobacco Co., of 
Boston, has been incorporated under 
the laws of Delaware, with a capital of 
$1,000,000. 

A record shipment of tobacco recent- 
ly left Wilson, N. C., consigned to Liv- 
erpool. It consisted of 470 tons, which 
filled 30 freight cars. 

The American Tobacco Co. has or- 
dered its agents to not attempt to sell 
cigarettes in Tennessee. 

The tobacco crop of Japan will here- 
after be controlled by that government. 
Two high Japanese officials are now in 
this country gathering information re- 
garding American methods in hand- 
ling tobacco. 

The American Cigar Co. will have 
a factory in Albany, N. Y., employing 
1,000 hands. 

The burning of the cigar-box fac- 
tory of Wm. Wicke & Co., at 31st St. 
and 1st Ave., New York, which was. 
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one of the largest plants of its kind in 
the country, will cause other makers 
of cigar-boxes to do much hustling for 
some time to come. The cigar-box 
question was a serious one with many 
New York cigar factories for a few 
days after this great fire. 

The Cameron Co., of Richmond, Va., 
has been incorporated in that State 
with a capital of $125,000. This con- 
cern succeeds Cameron & Cameron. 
Geo. Cameron is president. 

The well-known manufacturers of 
clear Havana cigars, Bustillo Bros. & 
Diaz, of Tampa and New York, have 
removed their New York offices to 
more sumptuous and luxurious quar- 
ters at 58 Warren St. Being on the 
ground or store floor, rumors to the 
effect that Bustillo Bros. & Diaz were 
going into the retail field have been 
heard, which, however, is not the case, 
as they do nothing but a wholesale 
business, and, incidentally, we might 
mention that they are doing an im- 
mense lot of it. 

The American Snuff Co., another 
arm of the Trust, controls an annual 
output of 15,000,000 pounds, which 
constitutes very nearly the entire out- 
put of the country. 

Last year’s crop of Ohio, Pennsyl- 
vania, New York and Wisconsin to- 
bacco leaf is considerably below par, 
and it is thought that this may result 
in an increase of about 50 c. per thou- 
sand on cigars. 

The proposed sale of the business of 
the late Sigmund Levyn, 346 and 348 
Main St., Buffalo, N. Y., has been in- 
definitely postponed. 

The Manufacturers’ Cigar Co., of 
New York, has been incorporated, with 
a capital of $50,000. The directors are 
B. H. Homan, Preston Herbert, M. 
H. Ellison and J. A. Neuman, of New 
York. The company’s offices will be in 
the Commercial Building, Broadway 
and Walker St. A special strong push 
will be made with the Geo. W. Childs 
5¢e. cigar. 

Another noted and successful manu- 
facturer of tobacco has joined the great 
majority. We refer to the death of 
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D. H. McAlpin, who had been in the 
tobacco business in New York for 64 
years. Mr. McAlpin started as the 
owner of a little cigar store. His 
celebrated “Virgin Leaf” netted him 
immense profits and made him wealthy. 

Al Oppenheimer, of the Pittsburg 
Stogie Co., has secured the cigar priv- 
ilege at the Pan-American Exposition 
at Buffalo, N. Y. 

The tobacco dealers at Richmond, 
Va., came out victorious in their re- 
cent struggle with the warehousemen 
over exorbitant charges. 

The sudden death last month of Ed- 
win M. Schwarz, of the well-known 
concern of E. M. Schwarz & Co., cigar 
manufacturers, New York, was a great 
surprise and a staggering blow to his 
many friends in the trade, who mourn 
the loss of a staunch friend. His death 
is supposed to have been caused by 
overwork. 

A. V. Taylor & Co., manufacturers 
of enameled letters for windows, Cin- 
cinnati, Ohio, has outgrown its pres- 
ent location, and is making prepara- 
tions to move into. new and more com- 
modious quarters at 1056 Central Ave. 
They will also occupy the rear portion 
of the building at No. 1058. Several 
entirely new gas furnaces are being 
placed in position, and the new plant 
will be ready for business ‘shortly with 
a greatly increased capacity. Their 
handsome catalogue of enameled let- 
ters is sent free. 

The Internal Revenue receipts for 
January last from tobacco’ were’ 
$4,990,363—a decrease of $40,254 as 
compared with same month of 1900. 

The Wellman-Dwire Tobacco Co., 
of St. Louis, has been absorbed by the 
Continental Tobacco Co. Merely an- 
other “chew” for the Trust. 

The “Red Warrior” Tobacco Co. is 
another new enterprise of Danville, 
Va. “Red Indian” will be after their 
scalps shortly. 


One dollar invested in THe Cicar 
StorE MAGAZINE will pay any wide- 
awake cigarman a hundredfold. 
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The Pan-American Exposition. 


T is safe to say that the tobacco exhi- 
bition at the Pan-America Exposi- 
tion will do full justice to the prod- 

uct that is identified with the New 
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World so largely. ‘The appreciation of 
its value-was a consequence of the dis- 
covery of the Americas, ancd-ever since 
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that event the New World has made 
the weed one of its leading products. 
At the present time the agricultural, 
industrial and commercial interests are 
large enough to crowd the exposition 
to overflowing should they all decide 
to be represented. 

That there will be a very consider- 
able sprinkling of tobacco men in the 
crowds that will soon be knocking at 
Buffalo’s gates is a foregone conclu- 
sion. 

That they will see a good show for 
their money aside from the instructive 
exhibits in their own special line is as- 
sured. Buffalo is exerting herself, and 
all the Americas are helping her. 

There will be amusement galore. 
The Midway will live again. The elec- 
tric display and all the other diver- 
sions of the Chicago Exposition will 
be reproduced and improvements 
added. 

“Put me off at Buffalo” will be heard 
in the land again. 


Retailers’ Review. 


Or of the finest cigar stores in the 
West will shortly be opened at 
928 Main St., Kansas City, Mo: 
About $10,000 is being expended on 
the pictures and lighting—the show 
window alone costing $1,680. 
The cigar store of Daniel J. Lipp- 
mann, at the corner of 177th St. and 
Washington Ave., New York, was re- 
cently robbed of goods valued at $roo. 
W. G. Frederick, a successful busi- 
ness man of Sioux Falls, S. D., is the 
new proprietor of the cigar store op- 
posite Brown & Saenger’s. 

N. H. Sayre & Co. have assumed 
charge of the Central Cigar Store at 
Southampton, N. Y. . 

The new cigar store at 4 Bromfield 
St., Boston, Mass., is known as “The 
Smoker Co.”° A choice line of goods 
is displayed. 

Frank C. Niles has opened up a 
handsome cigar store and_ billiard 
room in the Manhattan Hotel, Wi- 
chita, Kan. 

The ‘A. J. Hedrix Co. has pur- 





THE CIGAR STORE MAGAZINI: 125 


chased the Tiffany Cigar store, 317 W. 
5th St., Des Moines, Ia., which will be 
remodeled and greatly improved. The 
new proprietors will have an opening 
about the 15th inst. 

M. F. Crouse & Co., cigar manufac- 
turers, have purchased the cigar store 
at 76114 Penn St., Reading, Pa. 

Cassius F. Harris will open a tobac- 
conists’ establishment in State St., 
London, Conn. 

A. C. Knorr, in his new cigar store, 
in the Maynard Block, opposite the 
Court House, at Freeport, Ill., is mak- 
ing successful efforts to have things 
thoroughly up-to-date. 

Edmunds & Wise will have at their 
new cigar factory at 410 Main St., 
Danville, Va., a fine retail stand. 

Edward Wallace has opened a large 
and handsome cigar store at 34% 
White St., Cohoes, N. Y. 

The cigar store of Tony Orado, 8936 
Commercial Ave., Chicago, Ill., was 
destroyed by fire recently. 

Eastmead Bros., who have been 
partners in the cigar business for ten 
years at Main and Washington Sts., 
Poughkeepsie, N. Y., are closing out 
their business. 

The store of M. C. McCann in the 
Folsom Building, in Union St., Lynn, 
Mass., was burned out recently. 

R. B. Ferris, the cigarman at the 
northwest corner of Tenth and E Sts., 
Washington, D. C., has been visited 
by a thief. 

Alexander Bloom, who has a cigar 
store at 208 East 107th St., New York, 
has had some trouble with the police 
over the charge that gambling was 
going on in his store. 

Follin Bros., who have a large and 
handsome establishment in King St, 
Charleston, S. C., have filed a volun- 
tary petition in bankruptcy. 

Thomas H. Edmonston is exhibit- 
ing in his cigar store in Broadway, 
Kingston, N. Y., four cigars that were 
made in 1856. The brand name is 
“Prince of Pee.” 

The new cigar store in the Y. M. C. 
A. Building at Middlebury, Vt., run 
hy H. D. Kelley, is doing well. 


Postmaster Minnich, of York City, 
Pa., has purchased the “Chief and 
Chum” Cigar Store on West Market 
St. between Penn and Newberry Sts. 

Wagner & Moll, of Stamford. 





Conn., will move their factory and 
salesroom from the Quintard Block 
to the Silver Dollar property on Main 
St. about April rst. 
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The stock of the Dave Klein cigar 
store, 305 Summit St., Toledo, Ohio, 
was damaged by fire recently. 

W. A. Russell & Co., of Atlanta, 
Ga., one of the largest and most suc- 
cessful tobacco firms in the South, 
are doing an extensive retail business. 

C. E. Tuttle, of Newmarket, N. H., 
has introduced a pool table into his 
cigar store. 

George Rhines has opened a pleas- 
ing little cigar store next to the post- 
office at Lyndonville, Vt. 

Daniel Carlin has opened up in the 
tobacco business in Merchantville, N. 
]., at the south end of Chapel St. 

John Walker, of Middletown, N. 
Y., will open a cigar store in Monti- 
cello about April 1. 

Some time ago a San Francisco 
dealer, W. H. Marlow, lost a large 
quantity of valuable goods in a pe- 
culiar way. Some one boldly drove off 
with his wagon as it stood before his 
store at 1075 Market St. 

The sum of $94 was recently stolen 
from the cigar store of Jackman & 
Son, 174 E. Queen St., Toronto, Can. 

Frank Byer, a tobacconist of King- 
ston, N. Y., was recently presented 
with a cigar 20 years old, of the brand 
that Gen. Grant used to smoke. 

A robbery was committed in the 
cigar store of Maurice Deitch, at 265 
Hudson St., New York, recently. 

The cigar store of M. Berger, 188 
W. Madison St., Chicago, Ill., was re- 
cently entered by burglars. 

Louis Hahn will open a cigar store 
at 203% Main St., Poughkeepsie, N. 
Y 


The enterprising Bernard McCool, 
of Woonsocket, R. I., has opened a 
new tobacco and cigar store in that 
city 
Deputy Sheriff G. H. Moyer, of 
Lebanon, Pa., has purchased the cigar 
store in the Laudermilch Building, 
that city 

Frank Armstrong will have a cigar 
store at North Trenton, N. J. 

Two well-dressed young men were 
caught recently breaking into a show- 
case in front of W. H. Warner’s to- 
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bacco store at 308 oth St., N. W., 
Washington, D. C. ‘They said it was 
only a joke. 

A bright and attractive new store 
has been opened in Providence, R. L, 
by the Dexter Williams Co., of Bos- 
ton. Those who happened in on the 
opening evening were treated to cigars 
and punch. 


War Revenue Reduction. 


HE internal revenue tax, it may be 
added, is collectible not only on 
tobacco manufactured in the 

United States, but also on imported 
manufactured tobacco that has already 
paid a duty at the custom-house. In 
the fiscal year ending June 30, 1900, 
there were withdrawn for consumption 
from custom house and factory 279,- 
000,000 pounds, in round numbers. 

Under the war schedule the tax on 
cigars weighing over 3 pounds per 
thousand was $3.60 per thousand. 
The House has: proposed to change 
this to $3.00; the Senate, to $3.30. 
The tax on cigarettes the Senate would 
reduce from $1.50 to $1.04 per thou- 
sand. 

Regarding cigars weighing not 
more than 3 pounds per thousand, 
and which paid $1.00 per thousand 
war tax, the following amendment 
was introduced by the Senate, also ap- 
plicable to cigarettes: 

“That on and after Jan. 1, 1901, the 
tax on cigars weighing not more than 
3 pounds per thousand shall be 18 
cents per pound, and on cigarettes 
weighing not more than 3 pounds per 
thousand, and of a wholesale value or 
price of not more than $2 per thou- 
sand shall be 18 cents per pound, and 
the tax on cigarettes weighing not 
more than 3 pounds per thousand of a 
wholesale value or price of more than 
$2 per thousand shall be 36 cents per 
pound, and all such cigars and cigar- 
ettes weighing not more than 3 pounds 
per 1,000 shall for purposes of taxa- 
tion be held and considered as weigh- 
ing 3 pounds.” 

In the conference between the 
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House, and the Senate a bill-has been 
agreed on which will probably pass. 
The reduction in the war tax will be 
about $42,000,000. The Senate has 
yielded to the House in most every- 
thing except the tobacco schedule. 

The tax on bank’ checks, certificates 
of deposit, promissory notes, money 
orders, bills of lading for export, ex- 
press receipts, telegraph and telephone 
messages, are by the terms of the mod- 
ified bill, repealed from date of the 
bill’s taking effect, July 1, 1901. 

The tax on manufactured tobacco 
will be $.096 per pound. 

The tax on large cigars will be $3.00 
per thousand. 

‘On small ‘cigars and cigarettes the 


Senate amendment as given above will 


be adopted. 
‘The estimated reduction from tobac- 


“eo. will be $7,000,000 ; from cigars and 


Cigarettes, $3,600,000. 
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Nobody Would Oblige Him. 


4s\al HENEVER I see a regulation 


railway lunch counter,” said a 
, man at the Texas .& Pacific 
depot, to'a New Orleans Times-Demo- 


“crat reporter—‘I mean one of the kind 


with high stools and stacks of dough- 
nuts and petrified pies under. glass 
shades—I am reminded. of a queer lit- 
tle incident that occurred several years 
ago at Texarkana. I was on the train 
coming down to New Orleans from the 
Northwest, and we stopped at the place 
to get supper. Tlie depot was provid- 
ed with such a lunch.counter as I have 
described, and when I took possession 
of one of the stools I found myself 
next to a typical cowboy, with wide 
white sombrero, leather leggins, enor- 
mous spurs and a pair of sixshooters 
hanging low down over his hips. A 
livid scar, evidently the result of a 
knife wound, ran from the corner of 
his eye to the angle of his jaw, and 
his whole appearance was so Sinister 
and forbidding that I edged instinc- 
tively as far away as I could get. A 
few moments later a big, coal-black 
negro came sauntering in and deliber- 
ately seated himself on one of the stools 
at the other side. The passengers who 
were eating exchanged glances of in- 
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Ak’ GOOD CIGARS. 


The kind that makes a man risk burning his lips to get 
the last whiff. One of our customers writes: ‘‘I gave 
= them to some of my friends and they thought they 
were ten-cent goods” (they are frequently retailed at 
that price.) There is no ‘‘give away” trade mark 
branded on the cigar, and a 
gentleman can smoke them or 
hand one to a friend and feel 
— proud of it. Up-to-date merch- 

\ ants handle them—do you ? 








ADVERTISING NOVELTIES and BOOKLETS 
BY MAIL, FOR THE ASKING. 


AUSTIN, 
NICHOLS & CO., 


J. EDWARD COWLES, Manager Cigar Department. NEW YORK. 
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! ENJOY A NATIONAL REPUTATION. 
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BE WISE 
INGREASE YOUR SALES 


BY SELLING 





All sizes, from $55.00 
to $85.00 per 1,000. 


Send for samples and let us get in touch 
with you. 


T. J. DONIGAN, 


43 Centre Street, New York. 





P. O. Box 2747. 


For PRESS CLIPPINGS... 


ON ALL SUBJECTS 


Please address 


National Press 
Intelligence Co. 


32 PARK PLACE, 
New York, 





We also exchange and buy for cash, , 
and Supplies at reduced prices. Send postal for illus- 


BARGAINS IN TYPEWRITERS. 


Business men can save much 
valuable time by using a Tyve- 
writer. You will not be without 
one after once using. We fur 
nish Remingtous, Smiths, Ham- 
monds anda.! standardmachines 
at from $25 to $40, with full 
guarantee. New machines at 
reduced prices: Will send ma- 
chine subject tutrial. Standard 
machines rented at $3 monthly. 
Desks, Cabinets 


st of all standard machines. 


Consolidated Typewriter Exchange, 


241 Breadway, New York City. 


Telephone, 5389 Cortlandt. 





dignation, but he was a vicious-looking 
fellow and nobody cared to invite cer- 
tain trouble by ordering him out. 
Presently the tough cowboy leaned 
over and tapped me on the shoulder. 
‘’Scuse me, stranger,’ he said in a 
hoarse whisper; ‘but .will you please 
call me a liar?’ ‘What! I ex- 
claimed in amazement. ‘I want ter 
git you to call mea liar, if y’ don’t 
mind,’ he repeated, still in a whisper ; 
‘beller it right out so as everybody kin 
hear!’ ‘But why should I call you 
that?’ I asked, beginning to doubt his 
sanity. ‘Well, I'll tell y’,’ he replied 
earnestly ; ‘as soon as you do, Ill rip 
and cuss some, and then I'll pull out 
my gun and take a shot at you.’ ‘Take 
a shot at me!’ said I, in-alarm. ‘Yes,’ 
said he, ‘but it’s all right—I’ll miss you 
and accidentally hit the nigger, see? 
Go ahead now and cut loose.’ I begged 
hastily to be excused.. I assured him 
that I liked the idea, and didn’t doubt 
his markmanship, but I was a little 
nervous about firearms, and—well, I 
hardly know what I said; but I gulped 
down my coffee as quickly as I could 
and made a bee line for the outer air. 
Before the train started I encountered 
the cowboy on the platform. He was 
looking gloomy. ‘You didn’t get a 
chance to put your little scheme into 
execution?’ I remarked inquiringly. 
‘No, doggone the luck!’ he replied. ‘I 
couldn’t get a single white man to in- 
sult me!’” 


- Send your Registration to our Rep 
REGISTER BuREAU—superior service 
guaranteed. Fee is $1.00—Search 25¢. 


The Plug Tobacco War. 


HE Continental Tobacco Co., not 
content with its present profits, 
has told New England jobbers 

that under pain of losing the profitable 
privilege of handling their goods, they 


must cease 
goods. 

This ultimatum has been going out 
for six months. Many jobbers ac- 
quiesced in the Trust’s terms at the 
first hint; others had to be warned; 
still others have defied the Trust. These 
last say that their customers demand 


handling independent 
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“The Casino Girl” 


WANTS TO KNOW YOU! 
SHE WILL . 


Please your customers and increase 
your sales, because she is a well put 
together piece of goods of imported 
stock, and Guaranteed to maintain 
her reputation for high quality. 


Every Man is in Love with Her. 


DISTRIBUTORS WANTED IN UNOCCUPIED TERRITORY 


For this High-Grade 5c. Cigar. 


We want YOU to send for samples and 
Special lerms. Don't delay—write 10- 
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Married 
Mans Permit. 


More fun than a cartload of cats. Get 
one and get your best girl or somebody 
else’s best girl to sign it. Causes lots of irn 
and saves trouble, too. By mail, 5c.; one 
dozen permits, 20c. 


No free copies. Stamps accepted. 


Special price in larger lots with your ad. on. 


ANDY SMART’S 
PRINT SHOP, 


BOSTON, 
MASS. 














independent goods, and refuse to lose 
the trade they have labored through 
years to establish. And all this at the 
hands of a corporation that is continu- 
ally taking a new slice from the profits 
of the jobber and the retailer. 

In New Bedford there has been 
formed a Non-Trust Club. This club 
has resulted from the exertions of 
Harry M. Chapman, of that city. Mr. 
Chapman, who is a jobber, found some 
months ago that when he refused to ac- 
cede to the Continental’s demands they 
would not fill his orders at all. The 
club numbers 300 members, and at a 
recent meeting’ were many leading to- 


' bacco men of New England. 


A. S. Hovey, a prominent tobaccon- 
ist of Ly1ih, Mass., having paid no at- 
tention t0‘a warning from the Conti- 
nental, received a letter notifying him 
that his name had been dropped from 
the 190r- list of sub-jobbers. Mr. 
Hovey had this letter framed and 
placed in his store window, and he has 
been overwhelmed with business as a 
result. 

It would seem that when such tac- 
tics are properly aired, the American 
love of fair play enlists itself against 
them. The trouble with the jobbers 
and retailers, however, is that they sell 
out the future for the present. The 
terms offered them by the Trust to se- 
cure an exclusive market are no cri- 
terion of their ultimate terms. Then, 
too, with most dealers, the Trust is a 
sort of bogey—they’re afraid of it. 

If a man is going to be a clerk for 
the Trust, that is one thing, and a le- 
gitimate opening it is. But if a man 
is in business because he has confi- 
dence in his own judgment regarding 
goods, and hopes to reap the rewards 
of his judgment and unfettered enter- 
prise, he is bound to break sooner or 
later with a concern that adopts such 
tactics. 


Hummers—‘“T hear you are stuck on 
that latest song of mine?” Summers 
—“Well, I bought a copy of it—yes’”— 
Yonkers Statesman. 


A clean-cut, square business propo- 
sition—TuHe Cicar Store MaGazine, 
$1 a year, with 1,000 stickers FREE. 
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i — Toes 


JUAN LA PAZ. WIl. E. PARSONS, 3. 


La Belle-Rosa 


(36 Sizes.) 


FLOR DE JUAN LA PAZ BEACONSFIELD 


(36 Sizes.) 


(CLEAR HAVANA CIGARS: 


ACKER, MERRALL & CONDIT, Distributors, 


Factory: No. 369, TAMPA, FLA. 
Offices: 92 West Broadway, + NEW YORK. 
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YOUR BRANDS 
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THOUSANDS OF 
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Protect 
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Property 
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mes,ard even though you have used an up- 
registered title for years, it may some day cost 
you considerable to establish your Claim of 
ownership. 
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for Registering Brands, and guarantee Superior 
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Search, Resulting in Rejection, . . .25 
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150-Hour Poker Game. 


HE whole West is talking about a 
recent Indianapolis poker ‘game 
which lasted 150 hours, the play- 

ers eating their meals. from tables at 
their elbows and dealing one pack of 
cards while the other was being gath- 
ered in. This two pack scheme was 
to make the game go fast. 

Some of the men who were in the 
game snatched.a few hours’ sleep here 
and there while the others kept the 
thing going. Twenty-one men in all 
had been in the game at one time or an- 
other, and it became so notable an event 
that the whole city was talking about 
it and the police finally raided the 
gathering. It was at Thompson Ows- 
ley’s. 

A natural result was that the “kitty” 
absorbed most of the money. The limit 
was $5 and “edge” $1. Each man had 
to start with a $25 stake, and all hands 
played were jackpots. An unopened 
pot was “sweetened” to the tune of 50 
cents, and then the limit was raised to 
$10. The rake-off was 20 cents on 
called hands, and averaged $8 an hour 
—$720 for the first ninety hours. The 
players, by their attorneys, had the 
hearing of their case postponed one 
week. 

One of the players, “Gus” Rahke, a 
prominent local sporting man and 
butcher, said at the close of the sixth 
day’s play, after the raid: 

“T have lost $1,500 in foot races, but 
I never enjoyed the sensation half as 
much as I did'this play. It wasn’t the 
size of the play that gave us heart trou- 
ble, it was the dizzy length of the game. 


I suppose it is similar,to going on a ~ 


long jag—just resisting a temptation 
to keep sober.” 

Of the 150 continuous hours Rahke 
probably played 130 hours, and at the 
end of the time he was less than $100 
to the good. Few of the men carried 
away large winnings, as the rake-off 
absorbed most of the cash. Four 
queens was the best hand called. Four 
kings opened one pot and took it with- 
out a struggle. .A pair of nines won a 


-|— $150 - pot. 


“Do you know,” said Rahke, “after 
you confront the cards for so long a 
time the red on the spots disappears 
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Your Show Window 
NEEDS A SIGN? 


We make many styles of ENAMELED LETTERS 


and fully illustrate them in our CAi ALOGUE.. 


PLAIN 
BLOCK LIKE 


Each, 
including 
pecan a 
cement 
a" aching to 
“glass. 


Also, be gh ee STEEL SIGNS, HOUSE and 
ROOM NUMBERS NAME PLATES, 
DOOR Pi ATEs, ETC. 
We will be pleased tocorrespond with you. 
A. V. TAYLOR & CO., 


} Manufacturing Enameters. Cincinnati, Ohio. 
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GAS AND ELECTRIC ~ 


SIGNS 


THOS. H. HUGHES, 


61 East 8th Street, . Near 
21 Clinton Place. Broadway, 


NEW YORK. 


and you Have ‘td tell the diamonds and 
hearts by the outlines. The red turns 
to a blue-green, jacks look like -curly- 
haired devils, and it is difficult to call a 
full house correctly. You are apt to 
speak ofa nine full on treys as a nine 
full on nays.’ 

In Chicago and other cities continu- 


ous poker games have lasted longer 


than this Indianapolis affair, says the 
Baltimore Sun. Chicago boasts of a 
game in a swell club which lasted two 
weeks and one day, and that only 
twenty-eight players were in it. 

Not one.of the players dropped out 
of the game permanently until the end 
of the fifteenth day, when it ceased by 
mutual consent.” At no.timé were there 


“fewer than ten men playing. One sat 


four days at the table without sleeping. 
The highest winner pocketed $3,356, 
and the heaviest loser dropped $2,500. 

In another game alleged to have 
been: played in Chicago last year, one 
man sat in the game three and one- 
half days without sleep. 

A ‘horseman in Chicago is credited 
with having played poker consecutive- 
ly within an hour of four days. He 
stopped only when he fainted. A phy- 
sician revived him, and his first words 
were: “I have three of a kind. ‘What 
have you got?” 


Short Smokes. 


HAT is believed to“be an‘attempt 
to introduce the t6bac¢o-chew- 
;~ *. ing habit. to children was dis- 
coveted in Chicago recently. Some 
pupils of one of the public schools 
were taken violently ill and the teach- 
ers, aided by the diagnosis of a phy- 
sician, ‘traced the trouble to a peculiar 
chewing-gunr called guimbacco, which 
was said to be a combination of chew- 
ing-gum and tobacco. Illness resulted, 
of course, from swallowing portions 
of the stuff; The mixture had been 
bought at a confectionery store. 

A woman in Oshkosh, Wis., ob- 
tained a divorce lately by proving that 
her husband was a cigarette fiend. Or 
the other hand, desertion proceedings 
against a husband have since been dis- 
missed by a Philadelphia judge fe. 
cause it was shown that the -wife was 
addicted to the use of cigarettes. It 
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PLAY THE PIANO 
IN 5 MINUTES 


.-25c. POSTPAID 


Knowledge of music is unnecessary 
as these simple Instructions and Dia- 
vramp» are easily understood even by a 
child, enabiing anybody to play the 
piano in five minutes, without previous 
instruction or long and tedious study. 
It will surprise and entertain your 
friends, and brighten many dull even 
ings. 

Twenty-four (24) different Piano or 
Organ Sqoompeatmcets of fall chords 
in every key, both major and minor (72 
chords in ail’, to accompany singing, 
playing of Violin. Banjo, Mandolin, 
other musica! instruments, etc. Every- 
thing fully and clearly explained—suc- 
cess assured in every particular. 

ee e£e£eEEE SE * 

Complete and Explicit Instruc- 
tious, D-agrams, Chords, Etc, by 
prepaid mail for as Cents. Send 
Stamps or Coin and Order To-day. 


Satisfaction Guaranteed 
or Money Refunded... 


SPENCER PUBLISHING CO., 


IMPORTANT 
NOTICE, | 


We desire all retailers throughout 
the country to never lose sight of 
the fact that 


The Cigar Store 
Magazine.... 


is issued solely in their interest, and 
that we shall always be glad to 
publish letters, communications, etc, 
from Retailers, Consumers, Jobbers, 
Manufacturers, or others, on mat- 
ters of interest or value to 


THE MAN BEHIND 
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147 NASSAU STREET, NEW YORK. 
PAAAAAAAWANS VA AAA 








ss A KNOWLEDGE OF MUSIC IS UNNECESSARY. vtutet 
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THE COUNTER. 


Let us hear from you with any 
suggestions, criticisms, complaints, 
ideas for signs, etc., good stories, 
humorous or otherwise, which are 
always acceptable. 

All are invited to discuss and talk 
matters over through our columns, 
and we ask you to make yourself 
thoroughly at home in 


THE CIGAR STORE 
MAGAZINE. 


Let us hear from you, 
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4 KORONA CAMERAS 


We invite the atten- ] ¢ ss 


i See St peaeeaeerenes 
The Cigar Store 
Magazine Co. 


unequalled character of 
im the lenses used, to the 

\" Times Building. NEW YORK. 
Telephone, 3707 Cortlandt. 


m@ nicety of manufacture, 

ya and to the moderate ff 
prices. Inthese poe 
ulars they are unique. 


These Cameras are 
made in all sizes and 
styles, and all equipped 
with our famous lenses. 











WAAAY 
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TRADE WANTS. 


Wants, For Sale, Exchange Advts., 
Special Notices, etc., will be inserted under 
this head for one cent a word for 25 words 
or more, cash with order; stamps ac- 
cepted. Answers may be sent care of this 
office and will be forwarded when desired. - 

L. ROTHSCHILD & CO., 


General Business Brokers, 
127 DUANE STREET, 


Room 73, New York. 

Cicarn Stores anv Sranps in all of the city 
sold privately and in strictest dence. If you 
wish to buy or sell a store, send postal and our rep- 
resentative will call. 











Cicar Sranp for sale, downtown office building. 
Price, $600. 
Roruscuitp & Co., 127 Duane St. 





Crcar Srore (advertising office) brings good living. 
Price, $1,000; owner sick. 
Roruscuitp & Co., 127 Duane St. 





Ctcar Stanp, downtown office building. Price, $1,- 
000; good opportunity. 
Roruscuitp & Co., 127 Duane St. 





Cicar Store, long established; 5 pocetinent avenue; 

handsome fixtures; large, clean stock; doing nice busi- 

ness; good reasons for selling. Price, $2,700. 
Roruscuitp & Co., 127 Duane St. 





Cuorce Desx Room or Orrice to let in prominent 
buil 3 telephone and every convenience. Price 
low. “Opportunity,” this office. 





Wantep—wWill purchase caps or dials for igniting 
Y ‘ocket Lamp. Address, A. A. M., Gener 
livery, Newark, N. J. 





Acents Wantep in cities and towns outside of 
New York to take orders for Gummed Labels at soc. 
per 1,000. “Bic Monazy,” care this magazine. 





Garznwatp Pays Spor Casn vor Cicar Stores, and 
all other kinds of stores and merchandise. Call or 
address, GreznwaLp, 794 Second avenue, New York. 





Expertencep Man desires position as manager or 
foreman in a small cigar factory; also commands trade 
in city and state; reference. dress, “‘Foreman,” 
care Store Magazine. 





Want Cicar Sarzsman, traveling outside of New 

York, to carry a profitable side line. ry + Mag and 

money for leisure moments. Ad “Goop 
magazine. 


ready r 
Tune,” care of this 





Attention Manufacturers. 


I want to meet or correspond with a large manu- 
facturer of cigars who desires a new and unique 
brand name and an effective campaign for adver- 
tising same. Name can be used for cigars, tobacco 
and cigarettes, and will prove a winner. I can place 
the advertising and make money for you—my services 
’ and experience will cost you nothing. Let us 
talk it over confidentially. Please address “Exrzer,”’ 
Box 7, The Cigar Store Magazine. 





IT SATISFIES SMOKERS. 


EL UNITO, <cis. 


Combination Filler—Sumatra Wrapper. 


$30 per Ml. Everyone says it’s worth more. Please 
write for samples to-day. 


BENJ. DAVIDSON, Manutacturer of Fine Cigars, 


1029 Myrtle Avenue, BROOKLYN, N. Y. 








would seem that the Twentieth Cen- 
tury is going to respect the old saying 
that what is sauce for the goose is 
sauce for the -gander. Cigarette- 
smokers among the men seem utterly 
indifferent regarding the new grounds 
on which their wives might secure di- 
vorces; they even applaud the Wis- 
consin judge for giving the old ex- 
cuse of “incompatibility of temper” a 
rest. But the Pennsylvania decision 
has been bitterly denounced by sev- 
eral well-known actresses of New 
York. If a woman wants to smoke 
cigarettes, who’s to prevent her, they 
cry? And the echo answers, “her.” 

The immense tobacco business of 
Liverpool has brought about the con- 
struction of the largest warehouse in 
the world, and it is to be used solely 
for the storage of tobacco. The new 
building has 36 acres of floor space 
and will hold 90,000,000 pounds of the 
valuable weed without any trouble. 

About 100 girls belonging to prom- 
inent Scranton, Pa., families have 
banded together under the vow not to 
keep company with any young men 
who smoke cigarettes. Their example 
is being followed in many other places. 
Of course there is no doubt as to what 
will be the preference of the boys. 

The Cuban cigar and cigarette fac- 
tories-are experiencing a season of 
dullness. The causes, of this are a 
lessened European demand and the 
withdrawal of the Spanish army. 
Spanish soldiers used to consume vast 
quantities. of Cuban cigarettes. 

Many an applicant for office to Sen- 
ator Platt has had his chances de- 
stroyed by so small a thing as a cigar. 
The fact is that the celebrated boss 
does not smoke himself, and objects to 
getting even a whiff of other men’s 
cigar smoke. 

An Italian professor was traveling 
in a first-class compartment of a train 
the. other day in company with a 
stranger. The latter produced and 
began to smoke a cigarette. That is 
the last the professor remembers be- 
fore waking up at Padua, alone, and 
minus his purse containing 1,400 
francs. 

The duty on wrapper tobacco is 
$1.50 more per pound than that on 
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TO 
SUBSCRIBERS 
ONLY |! 


A Lick and They'll Stick, 
But You'll Not Get Stuck. 


2000 


GUMMED £ 


LABELS 
$1. 


Advertise Your Store. 
Increase your Business. 
A. WISEMAN, | you edates 


you want on 

DEALER IN them; but 

FINE CIGARS,} tevertneber 
711 Easy Street, 

Hustletown, N. Y. 


have,the bet- 
EXACT 81Z8, 1 


SEND CASH 
WITH ORDER. 





ter they will 
show up. 
This label 
contains all 
that’s neces- 











1-8 X 1 1-2 INCHES. 


sary. Neatly printed on ées¢gummed paper, 
in assorted colors, and mailed promptly (in 

bout 10 days) in a specially made box that 
will keep | them in perfect shape. Don’t wai 
until you’re all out, order ow, 


YOU WANT MORE? 
ALL RIGHT! Send us 


$2.% For 5000 


OF THE BEST GUMMED LABELS MADE. 


he Cigar Store Times 


: Building, 
Magazine Co., New York 


2c. STAMPS ACCEPTED, 





3 





TRE TWENTIETH. CENTURY 
LER AND SUTER 


Automatic, 
Simple, 
Reliable. 


PATENTED. 


ELEGANT IN DESIGN 
AND FINISH. 


Up-to-date retailers have them. 
You can get one from your Job- 
ber. Insist upon getting the 
TWENTIETH CENTURY 
LIGHTER. 


.. WE GUARANTEE THEM. 


Sa 


Write us for further information. 


The Abbott 
Electric & Mfg, Co,, 


74 FRANKFORT ST., 


Cleveland, Ohio, U.S.A. 


| 





_ Please mention Tug Cican Stone Magazine to advertisers. 























THE CIGAR STORE MAGAZINE. 





a) 


| Wanted... fe 


A Hustler 


We want a hustling representative 
for THE CIGAR STORE MAGAZINE in 
your city, and have a magnificent prop- 
osition for you that will increase your 
regular income largely. 

It is easy work and profitable em- 
ployment, and will take but little of 
your spare time. If you are in the 
trade it will prove an especially attrac- 
tive side line for you; while if you can- 
not take it up, please show this to some 
bright young man and have him write 
us at once for particulars and liberal 
terms. 


THE CIGAR STORE 
MAGAZINE... 


Times Building, 
Telephone: NEW YORK. 


3707 Cortlandt. 








ED. FREIMAN, 


MANUFACTURER OF 


FINE HAVANA 


»- CIGARS... 


1364 Third Avenue, NEW YORK. 








JOS. ABRAHAMS, 


LEAF TOBACCO 


Wholesale and Retail. 
202-204 Pearl Street, and 113 Maiden Lane, 
NEW YORK. 
TELEPHONE 3361A JOHN. 








ELIAS BUNZELMAN, 


Dealer and Commissioner in 


LEAF TOBACCO. 


No. 90 FIRST STREET, NEW YORK. 








filler tobacco. But in a bale of 100 
pounds it is permissible to have 15 
pounds of wrappers, and yet have the 
bale appraised as filler tobacco. Very 
often the shipper in his eagerness to 
get in the full 15 pounds will get in a 
little more. The insertion of that “lit- 
tle more,” if detected by the govern- 
ment, will cost his company just $150 
in additional duty. 

After being afflicted with hiccoughs 
for three days Arthur C. Dove, of 
Geneva, N. Y., was handed a cigar by 
a physician as a test, and the hiccough- 
ing stopped immediately. Several 
other physicians had failed in every 
effort made. 

A cigar manufacturer of Leomin- 
ster, Mass., recently conceived the idea 
of naming a brand of cigars for Mrs. 
Carrie Nation, on account of the po- 
sition she now occupies in the public 
eye. He therefore wrote to Mrs. Na- 
tion for the desired consent, and re- 
ceived the following on a postal card: 

“If any one should dare put my 
name as a brand to a death-dealing, 
hellish cigar, I would make him pay 
for it dearly.” 

In the matter of relative importance, 
says the New York Sun, the theory 
that “a woman’s only a woman, but a 
good cigar’s a smoke,” doesn’t hold in 
this case. 

It may interest the lady to learn that 
“Carrie Nation” was registered as a 
brand name for cigars a month or so 
ago; but not by the Leominster cigar- 
maker, as it is said that he has not 
stopped running yet. 


“It was pitch dark,” said the nar- 
rator; the wind was biting and” 
“A wind bite?” interposed the word- 
splitter with an incredulous air. “Yes,” 
boldly returned the man with the story. 
“Didn’t you ever hear of the teeth of 
a gale ?”—Philadelphia Record. 


“Wuz yer sick when yer learned ter 
smoke ?” 

“Wuz I sick? Say, I was so sick 
dat I’d radder bin in school !”—New 


Tue Cicar Store MaGaziInF will 
both make and save money for you; $1 
a year, with a valuable premium. 
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Cigar 


F THE AGE. MANUFACTURERS, 


ws 


SOLD BY THE 
LEADING 


Te) GINCINNATI, 
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OD, SOLID SMOKE 


HAS THE FLAVOR OF A PERFECTO. 
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PRICES OF HAVANA CIGARS. 


These prices are subject to change without notice, and may vary according to the weight of the 
cigars, on which the high duty is based. 


HAVANA CIGARS. 


Adelina Patti. 
--$rt1 





_ = 
20.. 100 
- 134 
. 119 
++ 200 
de Bismarck.1-40.. 221 

Finos..1-20.. 11 

- 16) 


Americam Jockey Club. 
Bouquets 1-40. .$203 
Con Fina Esp.1-20.. 122 
oes + 165 


Knickerbockers + 162 
+ Ito 


mie Antiguedad. 
seeecces I-20.. 


a Fir. Fina 1-20.. 





Cabanas y Carvajal. 


Belmonts 
Brevas 


Conchas Esp..... 
qo8 49. ° 


Diplomaticos .. 
Londres fino Esp. 
Magnolias 
Panetelas 
Perfectos 

Petit Bouquct. 
Petit Ducs.... 





1-20.. 


- $190 


+ 139 


178 
108 


- 176 
+ 107 
+ 1905 
- 182 


Puritanos Finos. .1- 


Regalia Esp 


La Carolina. 
od Concha Fin. Esp. 


Elegantes 
Favoritas Ex 


H Invincibles 


Perfectos 
Puritanos Finos.. 
Regalia Perfectos. 
Reina Esp 





Ben Ali 

Bouquets Sub.. 
Comerciales Ex.. 
Conchas Sublimes. 


I-20... 


11-40. . 


--$190 


+1-40.. 
-1-40.. 
1-20.. 


++1-40.. 


Perfectos Ex fina. 





Regalia Chiquita. 
Regalia Selectas. . 


+1-20.. 
-1-40.. 
-I-10.. 
bev cBEG, « 
Perfectinos ...... 


1-20.. 
1-40.. 


Perfectos Sublimes1-4o. . 


-1-20.. 
1-40.. 


La Coroma. 


Apollos 
Bouquets 


Celestiales ienidlan ae. ; 


Concha Fina Esp. 
Conquerors 
Coronas 

Corona Perfectos. 
Emperadores 

Fin de Siécle.. 


Invencibles 
Perfectos Ex 
Regalia ame.. 
Union Club 


I-20.. 


1-40.. 
1-40.. 


Flor Cubana. 


Bouquets Sub... 
Perfectos 

Petit Bogen. » 
Regalia Chica.. 
Regalia Esp 
Reina Victoria... 


-1-40.. 


Fior de Cuba, 


Albas Finos 
Bouquets 
Celestiales 
Delhciosos 
Exquisitos 


-1-20.. 
-1-20.. 


o+eI-20.. 
«eeI-IO.. 
ge? . 
«+140... 


Flor de ‘vanes Saarez. 


160 


a Pee 


Excepcionales .... 
Magnificos 


Perfectos 


Palmitas (foil) .. 
Panetelas ....... j8Bby.< 
Perfectos Fir Fina 1-40. 
Triangulars 
Violetas 40. 
Aguila de Or. 
Deliciosos Ex....1-40. 
Flechas de Oro...1 “40. 
4 Obsequios Extra. -8-40.. . 
Panetelas 
Princesas 
Puritanos Finas..1-20.. 
Regalia Esp Ex...1-20. 
Mar uel Garcia. 
Apollos : 
Bismarcks 





5 Bouquets 


Casinos 

Celestiales 1-4 
Concha Fina Esp. 1-20. 
Concha Selec 

Deliciosos 

Exquisitos 

Favoritas 

Invencibles 1-40. 
Londres Fino..... 1-10. 
Panetelas Finos..1-10. 
Perfectos <....... 1-40.. 206 
Petit Ducs - 132 
Puritanos Finos.. - 119 
Regalia Chiquita. . 89 
Rge - 153 
153 
105 
193 


Esp. E : 
Regalia Pesp. Sub. 1-20. 
Rositas 20.. 
Sublimes Perf.. 


Herry Clay. 


A 
A 
Bouquets 


ilas de Guil.. 


8 0. $365 
vas ° 


“ 
: Bouquet Royal.... 


270 


Regalia Esp. 


o eee eE*20. 
Regalia Patti.. a4 


+ 4 
+ 167 
+ 183 





; Regain Superba. 1120. 138 


La Intimidad. 
Bouquets + 1-40. .$193 
Conchas Esp. phe b= + 121 
Conquerors 
Delicias .... 

Deliciosos 
ancy Tales. 


+I-10.. 171 


La Ti ainda 
Altezas Reales... .1-40.$1000 
Bouquet Sub..... 1-40.. 200 
Brevas + 150 
Cabinet Imp + 250 
Concha Esp + 109 
Heraldos del Rey. * wy + 340 
Invencibles + 275 

+ 290 
+ 150 
Panetelas Je? 335 
Princesses ....... I-10... 105 

La Spdiase. 
Aguilas Imp 
Cavaliers 
Espirituales 
Diamantes ....... 1-40. 

ritanos 
Perfectos 

Inia Cubana. 
Bouquets 1-40. $130 
Operas ..itenivers T+10.. 65 
Petit Ducs....... 1-40.. 75 

Par Larranage. 
Row il — 

‘onchas Espec 
Deleites 
Panetelas 
Perfectos 
Petit Bouquets. . 

Pred de Dewey... 40 
Regalia Esp...... 1-20. 
Lord Beaconsfield. 
Bachelors ....... 1-20. .$120 
© Bouquets ........ 1-40.. 
Camelias 1-20. 
Excelsior ........ 1-20. 

La Rosa de Santiago. 
Brevas, a la Con’s 1-10. .$169 
Bouquet, Extra...1-40.. 205 

+ 206 
- 344 
« 122 





— + 20.. 115 

120 
+ 120 
+ 190 


104 
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Villar y Villar. 
uets nehones eRe aues 


Invencibles ...... 
Knickerbockers 
Pan 


Petit Bouquets...1 

Princesses 

Reina Fina.......1-20. 

Rothschilds ...... 1-20.. 
— Waldorf. 


SeseceeedQe 


Sioees. diall}..2-40.. 
Crea 


40. . 
Per (for fina).. 
to ©6Finos.. 1-40.. 
Bouquet. +2140. 
Ducs.......%-20.. 155 
GED daseces 1-10-. 100 
Puritano Finos.. + 120 
Rothschilds ......1-20.. 165 
Waldorf-Astoria. 
oeee+I*20..$160 
seeeeT*4O.. 244 
oeeeI*40.. 210 
coeeccctQss 200 
York:-40. - 276 
eeeeel40.. 265 
cocesccd@8000 38 
«1-40... 17 
peer? 40.. 21 
Finos. «1-20. 
Prin. .1-10.. 
ccccescck*Se 
Excel. Rae ite 160 Co 
os. eeeeT*1O.. 124 
coccccsce 268 
Washington. 
poneacts Finos. . 1-40. . $133 
Edison’s ........%-40.. 192 
nvencibles ....+.1-40-- 195 
Puritanos Finas..1-20.. 112 





140 








128 
193 6, 





KEY WEST and TAMPA 
CIGARS. 


Mi Favorita. 
ccaéeweceSOGs. Ors 
e to 
60 
92 
75 


oeece8*BOo0 
0060 e8*8Oce 
-I-10.. 82 
coccesd20c0 $9 
+ 116 

- 128 

109 

3 

2 


y 156 
8 


‘ 134 
. 133 
o at3 

Ia Elegancia. 
ye Cabinet1-40. .$178 
eeeee eceeeE*20.. 70 
Buauet Fino....1-40.. 106 
1-20.. 88 


71 
102 


seeeee 
+1-20.. 


Come il. Faut...1-20.. 
Conchas Bouquet. 1-20.. 


* ioe Alvas 


-1-20.. $58 
1-20.. 6 
oo eE40.. 
«-I-20.. 78 
1-20.. 55 
te 143 
I-10. 
1-40... 
Ex.1-40.. 
-I-10. 
se oc ENG 
+1-20.. 


1-40. 

Finol. . 1-40. 

cisancesct Os 
t1-40.. 


errr oO Cre 


La Belle Rosa. 


secceeeel-20.. $57 
Finas....1-20.. 
oeceeesE*20ee 
eccccee3*20c0 
$900cBR0ee 
++1-40.. 120 
ooeE40.. 125 
First Consul. 
eoeeceseceel40s $200 
Almuecins (pks. 10) 
1-20.. 
mcha Especiales1-20.. 
Concha Fina Esp.1-20.. 
Deliciosos occccce3*B0ce 
E CS 6 04.1-40.. 
nvincibles sesh sayy 





aban we igo. 
On Timers (pks. 25) 


ares: a 10. 
G.) awed 


eeceeel 2000 
oeeT+2006 
oeeeeeE* 20.6 


La Flor de Sanchez y 
Haya. 


Wine d's sie gt ENOws 
weccecce3-G0ee 
Sub.....1-40. 
es ae 
coccce 880s 
Finas....1-20. 


95 
90 Bouquets ........ a oa 
Club Espls....... 1-20. 


Regalia Es Especial. . 


Marcello. 
I-l 


Royal. .1-40.. 
Ex.....1-40.. 
1-40.. 


-1-20.. 
ce digi’ 1-20.. 
Ex. F.1-20.. 
wh eae'e 1-20.. 

Sinceridad. 

oo 01-40. $115 
+1-40.. 105 
+1-40.. 100 


100 


5 
85 
150 


at -20. - $65 


eecce 1-40. 
Delmonicos ......1-20. 
Favoritas 


Knickerbockers 
Napoleons 
Perfectos .......1°40. 
Perfectos Hap oo +I-40. 
Petit Ducs.. 

Perfectc 
Purtanos 





Rothschild 
Young Ladies 


La Unita de Cuba. 
After pai beeen 1-40. .$150 
seveel"40.. 70 

<a ceduanaes 

eeeek*Z20ee 

P+ oe eeK-20.. 

occce3*20e0 

o0ccced"40o.e 

occccccceS*3Oee 

Samataine Finos. .1-20.. 

Perfectos ...00++%-40.- 

Per ecccccccceB*B006 

Puritanos .......3-20.. 

Sublimes ........ 1-20.. 





95 
nd NEW YORK CIGARS. 
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Racine Paper Goods Co., 


RACINE, WISCONSIN, U. S. A. 


SOLE PROPRIETORS AND MANUFACTURERS OF 





THE PARMENTER IMPROVED 


oe CIGA 


Convenient in every way and acknowledged by manufacturers 
and retailers everywhere to be the best and cheapest method of 
advertising cigars: SURE to be distributed. 


These Cigar Pockets ate made under and are broadly 
protected by Eight United States 
Patents, and other patents are now pending. 





They are also protected by letters patent in Canada, England, 
France, Belgium and Germany. 


Our Mr, O. L. Parmenter is the pioneer inventor in this line, 
and our patents broadly protect many constructions and variations 
in the line of 


Paper CIGAR POCKETS or Pouches. 


———We want YOU to send for samples and prices. 





Please mention Tuz Cicar Srore Macazine to advertisers. 
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UTAH 
AND 
SALT LAKE. 





A land rich in minerals, grains, fruits 
and vegetables, developed from the sage 
brush by industrious and intelligent 
labor; a city unique in its location and 
its character, having a delightful climate 
and every other inducement for a sojourn 
there, Reached by the through connec- 
tions of the 


NEW YORK CENTRAL LINES. 


A copy of the 4o-page [llustrated Catalogue 
of the “Four-Track Series,”” New York Cen- 
tral’s books of travel and education, will he sent 
free, post-paid, to any address_on receipt of a 
powaae stamp, by George H. Daniels, Gene-al 

assenger Agent, New York‘ Central Railroad. 
Grand Central Station, New York. 











The Improved 


BOSTON 
GARTER 


is an Essential of the 

Well-Dressed Man. 
ALWAYS EASY 

EVERY PAIR WARRANTED 


THE Ait 
CUSHION 
BUTTON 
eo «_CLASP 
Lies 


flat to the leg — 
never slips, tears nor unfastens. 


THE NAME “BOSTON GARTER” 
is stamped on every loop. 
Sold Everywhere 


Sample Pair, Silk 50c, Cotton 25c. 
jailed on receipt of price. 


GEO. FROST CO. Makers 





Metropolitan Tobacco Company, 


OFFICE AND MAIN DEPOT: 


134-136 Grand Street, Corner Crosby, 


NEW YORK. 


2: im 


313 West 125th St., New York. 
319 E. Houston $t., New York. 


9-11 Warburton Ave,, Yonkers, N. Y. 


BRANCHES: 


334 Gold St., Brooklyn 
137 Duffield St., Brooklyn. 
197 Graham Ave., Brooklyn. 


~ 


+ 


1rg RICHMOND TERRACE, PORT RICHMOND, STATEN ISLAND. 














b Pure isiad Nae 


The best selling pure Habana 
Segar of the Age. 


Waldorf-Astoria Segar Co. 


+ Make Quick Profits 
Sis par tS88 Sects 


Send for sh and be convinced that our 


ere unequalled for the money. Please 
write to-day 


A. J. Benaim & Son 


MANUFACTURERS OF FINF CIGARS 


&f Bleecker Street 


sies Sering New York 


EVI TIVTI TITS TTITHTTETIIT: 


bE. L STON 0, 


24-26 MURRAY ST., 
... NEW YORK. 


SOLE DISTRIBUTORS FOR 


a a. oe! 


Straiton § Storm Go. 


Kerbs, Wertheim 
§- Schifter 


Gonzalez, Mora & C0. 
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ESTABLISHED 1857. 


" Costiens Because Best.” 


CLEAR HAVANA 
M. Stachelberg & Co., 


383 and 385 West Broadway, 
NEW YORK. 











